Apprenticeships Telesales Marketing project
October Report

1. Information from the Cumbria providers has been gathered and mapped out onto an excel spreadsheet format for Smart to use.  This includes a contact name and contact details, address and postcode area/s of operation, sector areas and details of companies they didn’t want Smart to contact. All frameworks have been checked to ensure they are roll on roll off. All details have been verified with the individual providers.  Telesales campaign will start in Cumbria week beginning 27th October.

2. Portal from the NWPN website to the Extranet software and pages for project information and updates has been discussed, priced and will be available by early November.

3. Project press release has been forwarded for the LSC Newsletter, similar is to go to Union Learn and sub regional newsletters.

4. Similar Excel spread sheets are being developed for the other 4 sub regions, with Manchester’s 60% complete.  This is to be checked and then forwarded to Smart to start the campaign for that sub region week beginning 10th of November.
5. Meetings with Sub regional network groups to update on project; Cumbria – 17th October, 12th November, Cheshire -13th November, Merseyside -14th November, Manchester -10th December, Lancashire to be arranged.

6. Have made and taken many calls and emails with queries regarding the project from providers, who, without exception offered a positive, proactive approach to the project.

7. Total of six meetings with Smart during October, One with the Marketing group, one with John Harrison Director of Impact research and author of the Employer Engagement Report and one with LSC group. All aimed at getting the focus of the campaign as accurate as possible for each sub regional campaign.
8. Contract written up and signed in agreement with Smart.
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